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Day 1 Day 2 Day 3 Day 4 Day 5
) ) Cross-Cultural Financial Al for Business Competitive Digital Business
8:50~10:20 Communication Accounting Strategy Model
. . Cross-Cultural Financial Al for Business Competitive D'SCUSS'(.J”/
10:30~12:00 . . Preparation
Communication Accounting Strategy .
for Presentation
12:00~13:00 Lunch
13:00~14:30 Leadership in Principles of Finance and Competitive
' ' Digital Age Marketing Technology Strategy
Team
o o » Presentation
14:40~16:10 Leadership in Principles of Finance and Competitive
' ' Digital Age Marketing Technology Strategy
. Guest Speaker . " Certificate
Persuasive Persuasive Persuasive
16:20~17:50 . +Discussion with . . Ceremony
Presentation students Presentation Presentation Closing Party
18:00~19:00 Welcome Party Dinner Dinner
Dinner at - -
Local Restaurant Team Presentation | Team Presentation
19:00~20:30 Preparation Preparation
(optional) (optional)
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A  Competitive Strategy / Digital Business Model
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| found the IUJ Global Leadership Program to be a most
enjoyable and rewarding experience.

The university is situated in some of the most picturesque
scenery in Japan, and has a truly international feel, providing
opportunities to interact with students from many parts of the
world.

The program was very well structured, with a good balance
between business fundamentals, and contemporary topics in
the business world today, and was meticulously well
organized.

Communication and presentation skills were a big part of the
curriculum, and as a communications professional, | could still
find new learnings and ways to enhance my professional skills.

Lastly it was pleasure to study alongside and network with
Japanese professionals, who are preparing to, or are already
working in an international capacity in their respective roles.
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