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Day 1 Day 2 Day 3 Day 4 Day 5
8:50~10:20 Cross-Cultural Principles of Financial Competitive Digital Business
U I Communication Marketing Accounting Strategy Model
10:30~12:00 Cross-Cultural Principles of Financial Competitive lE:))lscussiltt.)n/
' ) Communication Marketing Accounting Strategy ELSEIEEMEE
for Presentation
12:00~13:00 Lunch
13:00~14:30 Legd_ershlp in Al for Business Finance and Competitive
Digital Age Technology Strategy
Team
L . _ » Presentation
14:40~16:10 Leadership in Al for Business Finance and Competitive
' ) Digital Age Technology Strategy
. Guest Speaker . . Certificate
16:20~17:50 Persuaswe +Discussion with PersuaSIYe Persuaswe Ceremony/
Presentation Presentation Presentation .
students Closing Party
18:00~19:00 Welcome Party Dinner Dinner
Dinner at - -
Local Restaurant |7€am Preser_’ntatlon Team Preser_1tat|on
19:00~20:30 Preparation Preparation
(optional) (optional)
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1B2%8 : Financial Accounting
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2% 8 : Competitive Strategy / Digital Business Model
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184518 : Leadership in Digital Age
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During my one week in Global Leadership
Program, | was amazed by high quality and
well-balance lectures prepared by IUJ. Not only
included fundamental business skills, but also
the discussion on various case studies which
integrated new viewpoints and technologies.

In my opinion, the most interesting and biggest
strength of this program is "DIVERSITY". Your
teammates might be all from different
industries/positions, and your professors might
be from academic/vocational backgrounds, and
the mentors from IUJ might also from different
countries. Everyone is unique, you are hardly to
find person who shares same career as you.
Under this environment, participant is able to
gain new knowledges from professional
perspectives during the lecture. And outside
the lecture, | believe exchanging ideas with
people who have different cultures and careers
is also one of the treasures of GLP. During the
time, it really has expanded my thoughts on
more possibilities from different ideas, which |
am still benefited from it so far.

It is easy to be limited by day-to-day work in our
own field. But to the people who are expected
to become a future leader, it is essential to
have the ability to listen and understand
different voices. As experienced participant, |
strongly recommend GLP to the people who
would like to challenge new things and eager to
improve your presentation skill and the
potential leader in near future.
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