
© Hun Myoung Park (2022.5.29)                             Survey Data Analysis: 1 

http://www.sonsoo.org/ 

INTERNATIONAL UNIVERSITY OF JAPAN 
Public Management and Policy Analysis Program 

Graduate School of International Relations 
 

ADC5004 (1 Credit) 
Survey Data Analysis  
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Questionnaire Development (100 points) 
 
Instruction: This homework assignment accounts for 40 percent of the final grade. This 
assignment is to develop a sample questionnaire. It must include (1) cover letter (introductory 
page), (2) survey instrument (questions), and (3) demographics question for respondents’ 
socio-economic status. Three pages will be reasonable; you don’t need to write a full 
questionnaire.  
 
You may take a look at the Federal Employee Viewpoint Survey (Formerly, Federal Human 
Capital Survey) and General Social Survey (GSS). Submit your questionnaire to 
kucc625@iuj.ac.jp by 18:00 on Wednesday, June 8. 
 
Caution: (1) You may NOT communicate (including written, verbal, gestural, and other 
forms of communication) with anyone else other than the instructor about this exam. (2) DO 
NOT ASK your classmates to show their work. DO NOT SHOW your work to other 
classmates. (3) DO NOT SHARE your electronic file with your classmates. When coping or 
paraphrasing some parts of a book, paper, report, or Internet resources, you MUST cite the 
source or give credit to authors in order to avoid plagiarism. The failure to comply with these 
rules will be considered academic dishonesty and misconduct. I trust each of you implicitly, 
but you should be aware of IUJ’s policy on plagiarism and cheating. The penalties include 
sanctions from immediate F in this course and up to expulsion from the university.  
 
 
Q1 (20 points), you need to decide which constructs or latent variables you want to measure 
(estimate) through individual questions (manifest variables). Examples include democracy, 
satisfaction, commitment, motivation, and morality. You need to have at least two constructs 
in your mind for this assignment. Provide a table that summarizes constructs (latent 
variables) and their manifest variables. Briefly explain how individual questions are related to 
constructs in your mind; for example, Q1, Q4, Q5 are assumed to manifest (be determined 
by) the construct A. You may describe, if you want, the background of the research and 
cultural or religious factors as well. 
 
Q2 (20 points), write down a gentle cover letter in order to persuade or attract respondents so 
that they are willing to participate your survey. Include as many components (as indicated in 
the handout) as possible in the letter. You don’t have to provide actual information (e.g., 
research question, research context, researcher’s information); you may use bogus data as 
you want and pretend as if you are a real professional researcher. Do not exceed one page; 
respondents do not like a long and wordy cover letter.    
 
Q3 (30 points), you need to develop at least three questions per each construct. For instance, 
“I feel like my work is valued in my organization” is a question to measure a construct, “job 
satisfaction,” which cannot be observed (measured) directly. Pay special attention to 
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“wording” so that respondents can understand the questions clearly without being annoyed 
and confused. Each question needs a proper scale and answer format. Consider the following 
examples (which one do you think is most suitable?). 
 
A. How satisfied are you with e-mail service? Never Satisfied   Fully Satisfied  
(write down your score as a real number) 0.0      100.0 
B. How satisfied are you with e-mail service? § Not satisfied 

§ Satisfied  
C. How satisfied are you with e-mail service? 1. Never satisfied 

2. Less satisfied 
3. Satisfied 
4. Fully satisfied 

D. How satisfied are you with e-mail service? Never Less Neutral Satisfied Fully NA 
   
E. How satisfied are you with e-mail service? Never Less Satisfied Fully  NA 
        
F. How satisfied are you with e-mail service? Never Less Satisfied Fully  NA 
 1 2 3 4  7 
       
G. How satisfied are you with e-mail service? Never Less Satisfied Fully  NA 
 � � � �  � 
 
Q4 (20 points), provide at least five questions for respondent’s socio-economic status, which 
are closely related to constructs and latent variables in your mind. Do not ask respondent’s 
name and social security number. Choose the proper level of measurement and scale for 
individual question. Consider the following examples (which one looks better?).  
 
A. What is your date of birth? Month/Day/Year (         /         /          ) 
B. What year were you born?  (           ) 
C. How old are you? (           ) Year  (          ) Month  (        ) Day 
D. How old are you as of January 2020? (           ) Year 
E. Which category below include your age? § < 20  

§ 20-29 
§ 30-49 
§ 50-59 

  
F. Which category below include your age? § 18 or younger  

§ 19-35 
§ 36-56 
§ 57 or older 

  
G. Which category below include your age? § 19 or younger  

§ 20-39 
§ 40-59 
§ 60 or older 

 
Q5 (10 points), adjust format and style so that your questionnaire looks professional and 
visually appealing to respondents. Take a look at the above examples carefully. Use 12 point 
Time New Roman except for the title and headings. Do not use colors other than black and 
white. Do not use pictures other than logo and equivalent. Your questionnaire is not a fashion 
magazine. Minimize grammatical errors.  
 
 
End of homework assignment.   


