
Cross-Cultural Business Communication (CCBC) 
Spring 2015 
Instructor: Mohammed Ahmed 
Tel: x498; e-mail: mkahmed 
 
Credit: One 
Classes: Ten 90-minute sessions. Two sessions per week for 5 weeks (during the second half 
of the spring term). Fridays: 2-40-5:50 PM, weeks 6, 7, 8, 9, 10 
 
 
Pre-requisite: There is no pre-requisite for this course. However, students will find the 
Cross-Cultural Communication (CCC) course, offered as a 1-credit course during the first 
five weeks of the spring term, useful for this CCBC course. 

 
 

Objectives  
This course will focus on developing an understanding of how cultural differences 
influence people’s behaviors in organizational contexts. It will cover topics related to 
cultural diversity and differences influencing global business interactions, the impact of 
cultural diversity on organizations, and cross-cultural aspects of negotiating globally.  The 
course will help students prepare better to effectively manage cultural differences and 
professionally succeed in global business responsibilities.  
 
 
Course Instruction Methods 
The instruction methods will attempt to maximize positive participation and active 
involvement by the students. There will be interactive lectures in which students are 
expected to respond to instructor’s questions, based on assigned reading materials. There 
will be in-class discussions and small group activities based on cross-cultural dialogs, 
scenarios and critical incidents. Students will also discuss two full-fledged cases. Finally, 
students will make group presentations based on an assigned project. Students are expected 
to learn from each other through small group activities and, hence, commit themselves to 
attend all group activities inside and outside their classes. Course groups will be designed 
early in the course. Each group will be culturally diverse as much as possible.     
 
 
Main text and required materials 
1. Ferraro, G. & Briody, E. (2013). The Cultural Dimension of Global Business (7th 

edition). New York: Pearson. (Students should purchase this text.) 
2. Cases and other readings required for this course (announced in the first class). 
3. Other hand-outs and materials provided in the class. 
     
 
Additional text materials 
Selected chapters or pages from the following sources will also be assigned by the 
instructor as required or optional readings, when covering specific topics. They will be 
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available in the library. Students will find them useful for case discussions and other 
activities.  

 
Adler, N. (with Gundersen, A.). (2008). International Dimensions of Organizational 

Behavior (the 5th edition). Tokyo: Cengage.  
Dumetz, J. (Ed.). (2012). Cross-Cultural Management Textbook: Lessons from the World 

Leading Experts. Create Space Independent Publishing Platform (Student edition). 
ISBN-13: 978-1479159680. 

Lewis, R. (2008). When Cultures Collide: Leading Across Cultures (3rd edition). London: 
Nicholas Brealy International. 

Luthans, F. & Doh, J. (2012). International Management: Culture, Strategy, and Behavior 
(8th edition). New York: McGraw Hill. 

Gannon, M. (2004). Understanding Global Cultures: Metaphorical Journeys through 28 
Nations, Clusters of Nations, and Conditions (3rd edition). London: Sage. 

Hofstede, G., Hofstede, G. J. & Minkov, M. (2010). Cultures and Organizations: Software 
of the Mind. New York: McGraw-Hill.  

Trompenaars, F. & Hampden-Turner, C. (1998). Riding the Waves of Culture: 
Understanding Diversity in Global Business (2nd edition). New York: McGraw-Hill. 

 
Course Requirements and Student Responsibilities 
 
1.   Attendance  
Students must commit themselves to full attendance to all sessions in this course. If they 
miss the first session, they will not be allowed to take this course.  They will be required to 
participate in all sessions throughout this term. If they cannot attend a session, they must 
obtain permission from the instructor in advance by informing the instructor of a proper 
reason. Personal reasons won’t be acceptable such as personal trips and vacations. 
 
2.   Completion of all assignments 
Students will be required to complete all assignments. It will be important to fully prepare 
for all individual and group assignments as well as to actively participate in all group 
projects and presentations. 

 
 

Grading Criteria 
The weighting of assignments and requirements in determining final grades will be as 
follows: 

1. Project-based presentation: 30 
[Group presentations on “Country Culture Spotlight”] 

2. Case Discussion & Presentation: 20 
[Based on cases used in the course. Group activity.] 

3. Individual case write-up: 20 
[Based on the cases used in the course] 

4. Peer evaluation of presentations: 10 
5. Attendance and participation: 20 
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Schedule of classes 
 
Sessions 1 & 2 (week 6 of the spring term): Introduction to culture in global business 
 
Topics: Culture & global business; the impact of culture on people’s behavior in 
organizational context  
 
Activities: 

• Overview of course syllabus, course schedule, course assignments 
• Lecture & discussion (on the topics)  
• Cross-cultural profiles of students (based on a questionnaire) 
• In-class group discussion based on cross-cultural dialogs & scenarios, critical 

incidents in global business situations 
 

Reading assignments 
 Required: 

Main textbook (Ferraro & Briody, 2013): Chapter 1 (“Cultural Anthropology and 
Global Business”) 

Optional:  
Additional textbook (Trompenaars & Hampden-Turner, 1998):  Chapter 1 
(“Introduction to Culture”)  

 
 
Sessions 3 & 4 (week 7): Approaches towards understanding cultural differences 
 
Topics: ‘Value orientations’; ‘cultural dimensions’; ‘national and regional categorization’  
 
Activities 

• Lecture & discussion (on the topics)  
• Announcement of course groups & group members for the final project 
• Instructions & guidelines on group project 
• In-class group discussion on cross-cultural dialogs & scenarios, critical incidents in 

global business situations 
 

Reading assignments 
 Required 

Main textbook (Ferraro & Briody, 2013): Chapter 2 (“Lenses for understanding 
culture and cultural differences”) 

 

 Optional  
 Additional textbook (Lewis, 2008): Chapter 3 (“Categorizing cultures”) 
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Sessions 5 & 6 (week 8): Impact of cultural cifferences on organizational structures and 
dynamics 
 
Topics: How cultural differences affect organizations and their behaviors; classification of 
national and corporate cultures 
 
Activities: 

• Lecture & discussion (on the topics) 
• Case discussion & group presentations 

 
Reading assignments 
 Required 

o Additional textbook (Adler, 2008): Chapter 2 (“How Cultural Differences Affect 
Organizations” 

o    Additional textbook (Trompenaars & Hampden-Turner, 1998):  Chapter 11 
(“National Cultures & Corporate Culture”)  

o Case reading (Case : TBA) 
 

 Optional readings 
o Additional textbook (Luthans & Doh, 2012): Chapter 6, pages 174-179 

(“Organizational  Cultures  in  MNCs”) 
o Additional textbook (Gannon, 2004): Chapter 15 (“French Wine”) 
o Additional textbook (Gannon, 2004): Chapter 16 (“American Football”)  

 
 

Sessions 7 & 8 (week 9): Negotiating globally 
 
Topics: Aspects of cross-cultural negotiations; effective strategies for negotiations 
 
Activities: 

• Lecture & discussion (on the topics) 
• Case discussion & group presentations 

 
Reading assignments 
 Required 

o Main textbook (Ferraro & Briody, 2013): Chapter 5 (“Negotiating across 
Cultures”) 

o Case reading (Case : TBA) 
 

 Optional  
o Additional textbook (Adler, 2008): Chapter 9 (“Negotiating globally”) 
o Main textbook (Ferraro & Briody, 2013): Chapter 3 (“Communicating across 

Cultures: The Non-Verbal Dimension”) & Chapter 4 (“Communicating across 
Cultures: Language”) 

o Additional textbook (Gannon, 2004): Chapter 18 (“The Malaysian Balik 
Kampung”)  
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Sessions 9 & 10 (week 10): Group presentations, course wrap-up & course evaluation 
 
Topic: Country Culture Spotlight 
 
Activities: 

• Group presentations  
[Based on the project assigned. These presentations may be held in front of a large 
audience. Other IUJ students may be invited. However, only students taking the 
course will do peer evaluations.] 

• Course wrap-up 
• Course evaluation 
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